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Listening	to	the	Webinar
• The	audio	for	today’s	webinar	is	being	broadcast	through	

your	computer.	Please	make	sure	your	speakers	are	turned	
on	or	your	headphones	are	plugged	in.

• You	can	control	the	audio	broadcast	via	the	audio	
broadcast	panel

• If	you	accidentally	close	the	panel,	you	can	re-open	by	
going	to	the	Communicatemenu	(at	the	top	of	the	screen)	
and	choosing	Join	Audio	Broadcast	
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Listening	to	the	Webinar,	continued

If	you	do	not	have	
sound	capabilities	on	
your	computer	or	
prefer	to	listen	by	
phone,	dial:

1-650-479-3207
1-855-244-8681

(Toll-Free	Number)	

Meeting	Code:	
664	837	612

Note:	You	do	not	need	to	
enter	an	attendee	ID.
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Captioning
• Real-time	captioning	is	provided	during	this	webinar.

• The	captions	can	be	found	in	Media	Viewer	panel,	which	
appears	in	the	lower-right	corner	of	the	webinar	platform.

• If	you	do	not	see	the	captions,	you	may	need	to	open	the	
Media	Viewer	panel	by	selecting	the	Media	Viewer	button	
in	the	upper	right	corner	of	the	webinar	platform.	

• If	you	want	to	make	the	Media	Viewer	panel	larger,	you	
can	minimize	other	panels	like	Chat,	Q&A,	and/or	
Participants.



Submitting	Questions
For	Q&A: Please	use	the	chat	box	or	Q&A	box	to	send	any	
questions	you	have	during	the	webinar	to	NDI	Admin	and	
we	will	direct	the	questions	accordingly	during	the	Q&A	
portion.

• If	you	are	listening	by	phone	and	not	logged	in	to	the	webinar,	
you	may	also	ask	questions	by	emailing	questions	to	
nmatthews@ndi-inc.org.	

Please	note:	This	webinar	is	being	recorded	and	the	materials	will	be	
placed	on	the	National	Disability	Institute	website	at	

www.realeconomicimpact.org



Technical	Assistance
• If	you	experience	any	technical	difficulties	
during	the	webinar,	please	use	the	chat	box	to	
send	a	message	to	the	host	NDI	Admin,	or	you	
may	also	email	nmatthews@ndi-inc.org.	



National	Disability	Institute

The	mission	of	National	Disability	Institute	is	to	
drive	social	impact	to	build	a	better	economic	
future	for	people	with	disabilities	and	their	

families.
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NDI’s	Real	Economic	Impact	Network
• An	alliance	of	organizations	&	individuals	dedicated	to	advancing	the	

economic	empowerment	of	people	with	disabilities.	
• Consists	of	more	than	4,500	members	located	throughout	the	United	

States.
• Includes	non-profits,	community	tax	coalitions,	asset	development	

organizations,	financial	education	initiatives,	corporations	&	private-
sector	businesses,	federal/state/local	governments	&	agencies,	and	
individuals	&	families	with	disabilities.

• All	partners	join	forces	to	embrace,	promote	&	pursue	access	to	&	
inclusion	of	people	with	disabilities	in	the	economic	mainstream.

Learn	more	about	the	REI	Network	at	
www.realeconomicimpact.org/REI-Network.aspx
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We build solutions to make people financially secure.
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D2D Fund is now Commonwealth

We believe lasting social and economic prosperity 
requires that everyone has wealth – of opportunity, of 

tools, and of financial assets.
We need to grow our common wealth and make 

wealth more common.



If we build it...



1. Demand Focus
2. Deep Connection
3. Enthusiastic Use

Pillars of Consumer 
Engagement



• Research & understand
• Start where consumers are
• Think marketing & distribution

Approach: Demand Focus



CONSUMER 
ENGAGEMENT

IN ACTION

We build solutions to make people financially secure.



Prize-Linked Savings

• Prize-linked savings (PLS) is a 

tested concept in which people 

earn chances to win by saving 

money

• Reframes from stress and sacrifice 

to immediate reward, possibility, 

suspense

• No-lose proposition – no risk!



• Intentional design
• Respond & iterate
• Ongoing adaptation

Goal: Deep Connection





• Get people to show up

• Make the experience fun & exciting 

• Reduce stress and anxiety 

• Present and integrate positive financial wellness actions

Games entice people  to interact with their financial lives



• Trial
• Adoption
• Loyalty & Progress

Outcome: Voluntary, Enthusiastic Use



Recap

Understand your 

clients’ financial lives
Determine priorities & 

challenges

Make it Fun
Get creative! Consider 

games, prizes, & 

incentives

Measure successes & 

challenges
Set metrics and evaluate 

what’s working

Foster a deep 

relationship
Great way to measure 

outcomes



Download the full report today!

1. Visit 
www.buildcommonwealth.org

2. Click “Our Impact”
3. Select Consumer Engagement



Stay in Touch

Partner with SaveYourRefund
– Sign up at www.saveyourrefund.com/partners
– Register for the myRA “Saving at Tax Time” webinar here

Play our Games
– www.financialentertainment.org

Learn more about other Commonwealth programs 
– Subscribe to our mailing list at www.buildcommonwealth.org
– Follow on Twitter at @BuildCommWealth



1. Demand Focus
2. Deep Connection
3. Enthusiastic Use

Pillars of Consumer 
Engagement



Questions & Discussion



buildcommonwealth.org

114 WES TER N  A V EN UE
B OS TON , M A  0 2 13 4

T H A N K YO U! 
Timothy Flacke

&
Kristen Bryant



Disable	Poverty	Campaign

• DISABLE	POVERTY,	which	aims	to	increase	
awareness	about	the	nearly	one	in	three	Americans	
with	disabilities	that	live	in	poverty	and	remain	
outside	the	economic	mainstream.	
• The	two	overarching	goals	of	the	campaign,	to	be	
achieved	in	the	next	10	years,	are	to:
• DECREASE	the	number	of	working-age	adults	with	
disabilities	living	in	poverty	by	50	percent,	and
• INCREASE	the	use	of	mainstream	banking	products	and	
services	among	Americans	with	disabilities	by	50	
percent.	

• Take	the	pledge	at	DISABLEPOVERTY.ORG



Join	the	Movement!
NDI’s	Real	Economic	Impact	Network

Sign-up	at	bit.ly/NDI-sign-me-up

If	you	have	questions	on	strategies	to	build	the	financial	
wellness	of	persons	with	disabilities,	you	can	send	your	

question	to	ask@ndi-inc.org.
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Wrap-Up	
&

Thank	You
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Find	us	at:
www.realeconomicimpact.org

twitter.com/realeconimpact

facebook.com/realeconimpact

youtube.com/user/RealEconomicImpact

flickr.com/photos/realeconomicimpact/

realeconomicimpact.tumblr.com
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